
1964 CAMPAIGN COMMERCIALS ESSAY

On September 7, , a second TV ad changed American politics forever. Two months later, President Lyndon Johnson
won easily, and the emotional political attack adâ€”visceral, terrifying, and riskyâ€”was made. And finally, by the time the
ad ran, Goldwaterâ€™s chances against LBJ.

He favored intuition. Feeney: What are some devices that were used effectively in more recent campaign ads?
So was George H. Five different people watching the same program might each see a different spot from the
same candidate. Dwight Eisenhower ran negative TV spots against his Democratic opponent, Adlai Stevenson,
in , subtly tying him to alleged corruption in Truman administration officials. Is there one child, or are there
many? Related Content Russian Burger King Campaign Isn't the First to Mix Art and Advertising Half a
century later, we live in the world of negative political advertising that Daisy Girl pioneered, but there are
some curious aspects to the story. Get Essay Although the primary objective of advertising is to persuade, it
may achieve this objective in many different ways. You tend to see second ads with sound bites and quickly
edited images. For six months, a team of 40 DDB art directors, TV producers, and copywriters set to work on
what would become the most famous political ad of all timeâ€”and the granddaddy of all negative political
ads. The chrome strip on the glove compartment is blemished and must be replaced. David Schwartz: From
the very beginning, campaign ads were not substantive. Related Content. Political ads featuring children have
been common since the s. After the nuclear explosion, he tells Americans why they should vote for President
Johnson. Kennedy was so impressed by the ads that he asked his brother-in-law, Stephen Smith, to find out if
DDB would work on his campaign. Kent Germany. Like this article? As television ads have become the
primary tool of communication in American campaigns, research on campaign effects has focused more and
more attention on how these ads influence the electorate; Ads may signal a close election to those who view
them, raising the stakes of voting. Voting is not a purely rational act. Ask students if they can think of any
additional reasons, besides the ones they have already mentioned, why a candidate might refer to or use
children in a campaign ad. Nixon did that very effectively in , with ads showing him in the White House. They
are all very different ads, but are aimed at generating a non-rational, emotional response. We must either love
each other, or we must die. Advertising also communicate information about the campaign, for example TV
commercials are usually the tactic of first choice, the most visible sign of activity and the most expensive
aspect of campaigns Shah. It was the first time anyone took a realistic approach to advertising. How did we get
here?


