
MBA IN HOSPITALITY AND TOURISM

Contact Schools Directly - Compare 48 MBAs in Tourism and Hospitality An MBA in Tourism covers many of the
traditional areas that a general MBA does.

Case study method: The main learning methodology applied throughout the MBA program, which places
participants in real business situations so that they have to analyse them and propose their own solutions. IT
Management Information Systems 3 This course is a comprehensive overview of information systems and the
management of these functions. BA Managerial Finance 3 The collapse of the sub-prime mortgage market, the
financial crisis and the global economic crisis make it more important than ever for students and managers to
understand the role that finance plays in a global economy, in their own companies, and in their own lives.
The degree is designed to assist anybody who wishes to go into business in the tourism industry.
Employability-focused tuition: Professional Careers programs, Employability Week, Employment Forum,
Graduate Programs, among other initiatives subject to demand. This course considers how cultural differences
affect strategies and operations and gives the student an appreciation of how social institutions such as the
economic system, the polity, the education system, and religion play an important role in any multinational
operation. Students will come to understand that successful multinational managers view the world as an
integrated market where competition and collaboration evolve from anyone and anywhere. They might also be
hired by government agencies or tourism bureaus, and they can even start their own businesses. Required Core
Course Credits: 45 BA Organizational Behavior 3 This course is designed to provide students with an
understanding of the impact that individual and group behavior can have on organizational performance. This
course emphasizes specific techniques utilized by a multinational firm; its strategy, marketing, finances,
decision- making, organization, communication, planning and control. The MBA will further the careers of
Dutch or other EU graduates who are working in an organisation, managing people or processes, and are
looking to improve their career opportunities within their current employment position. TRENDS Analysing
global trends in the sector and acquiring the perspectives and strategies required to become ethical leaders of
global tourism organizations. By nature, the industry is seasonal, impacted by the regular cycle of seasons and
holidays. Hospitality Management in In growing markets, hotels are working relentlessly to capture that
growth. Further Reading:. About Us. These students are supported by their employer and can study the
programme part-time; Dutch, or other EU graduates who have been working in an organisation, managing
people or processes, and are looking for a full time MBA programme that will increase their employability
chances in an international market; International graduates in the Netherlands, who have a completed a
Bachelor degree and have worked in an organisation with responsibility managing people or processes, who
are looking to improve their career opportunities, either at their current employer or in the search for a new
opportunity; International students worldwide, from business or non-business fields, with a proven number of
years managing people or processes within an organisation. Each area of the industry has specific needs in
terms of supplies, oversight, technology, personnel, and regulatory compliance. Ethics, corporate social
responsibility and social responsiveness in the globalization era are also addressed. Many different careers are
available to students that earn an MBA in Tourism. As is the case with other industries in the service sector,
technology have brought new modes of direct communication with guests who now have more control and
choice in selecting accommodation, transport and other suppliers in the hospitality sector. It might also cover a
number of other areas, such as cultural competency and the economics of leisure. HM International Travel and
Tourism 3 This course provides an overview and introduction to the broad subject on international travel and
tourism. These students are looking for an English-taught, internationally orientated MBA programme that can
allow them to improve their career prospects in the job market either at home or in the Netherlands, either at
their current employer or at a new organisation, and possibly continue their studies at a higher level. The
course will help the student develop international strategies in planning market research and control with
regards to legal, cultural and economic factors involved in crossing border. It also addresses aspects of the
changing international marketing environment. Depending on your role, regular business travel may be an
unavoidable part of your position. BA Multinational Business Management 3 This course is designed to help
students develop the essential skills needed to formulate and implement successful strategic moves in the new
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competitive and interlaced global environment. BA Methods of Research and Analysis 3 Business research is
a systemic inquiry that provides information to guide managerial decisions. Dynamics of food and beverage
operations, relevant control techniques, major areas of profit improvement. The course also provides an
understanding of the importance of planning and management in tourism development and implementing
strategies that take into account environmental and community issues. Topics include decision-making
functions, computer system project management, and economic, ethical, and legal considerations of
management information systems, system implementation, and evaluation. With that background the course
moves to specific techniques and decision rules that can be used to help maximize the value of the
organization. In general students who choose to do direct classes tend to pay more than students who choose
Webex sessions since they are broadcasted through 16 cities, and the cost is split between all universities that
broadcast the lecture which means that the number of students mulltiplies into 10 instead of the regular
number that will not exceed 40 in a normal classroom. MBAs are in high demand, and provide a well-rounded
foundation in general business practices. The hospitality sector offers good prospects for early responsibility,
and fast career advancement, so if you show a willingness and ability to learn, you can gain experience and
move to a managerial position early on in your career. BA Marketing Management 3 This course is focused on
the process by which a company from any country can creatively adapt to the international environment within
which they operate relative to the marketing concept and strategic aspects of marketing management. There
are many benefits to acquiring an MBA in Tourism, including the specific skill sets needed to help a travel
business be successful. Conservation of irreplaceable natural environmental features, restoration of unique
specimens of cultural heritage, capacity restraints, and thresholds of social acceptability must be considered in
planning sustainable tourism. Public international law provides the basis for government regulation of
international business. There are various job titles for Hospitality Managers, including guest services manager,
front office manager, food and beverage manager, room division manager and general manager. Aspects
covered include an overview of the travel industry, government role and policy, tourism development, selling
travel, transportation services, and hospitality and related services. The private law applicable to international
business transactions includes the law of international sales, trade finance and letters of credit, licensing and
distribution agreements, agreements with foreign sales representatives and other governing law. Whether you
wish to travel abroad or learn online, start looking now at the available programs.


