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Be able to create a simple promotional campaign. Behaviorism, is seen as a learning theory; an attempt to
explain how people or animals learn by studying their behaviour. In order to run a business efficiently they
would need to make sure that their customers are aware of all the environmentally friendly activities that they
do and that they are not harming the environmentâ€¦ Words - Pages 5 Essay on Btec Unit 8,P1 Health and
Social UNIT 8-P1 Describe the application of behaviorist perspectives in health and social care. In order for
our product to be successful, the promotion we use will be very vital. According to the model Advertising
essentials, the message of the marketers has to go through the creative team and media before it reaches the
audience. Task 1 You need to prepare a presentation that describes and explains the decisions made in two
promotional campaigns by two different organisations. Identify different methods of evaluation, e. Evaluate an
existing national marketing campaign. Also I will be using my research to make judgements. The role of
promotion then needs to be seen as integrated with the above and you will need to think about the promotional
objectives. Where are they located? This provides evidence for P1 Deadline date: Task 2 You now need to
write a report; you can use one of the examples above. Price: importance; factors affecting price; pricing
strategies. This provides evidence for P2, P4 and M1 Deadline date: Task 3 Evaluate and justify the use of an
appropriate promotional mix in relation to marketing objectives for one of the selected organisation.
Promotional Mix The entire purpose of promoting products is to create awareness, persuade and inform
customers about your product or service while identifying key features compared with competitive products.
What is evaluating? Sponsorship is a cash in-kind fee paid to a property normally in sports, arts and
entertainment in return forâ€¦ Words - Pages 5 Essay on Btec Business Level 3 Unit D1 Example Michael
Awomolo Unit 3 D1 Introduction to marketing D1 Evaluation of the businesses marketing techniques and the
effectiveness of the businesses activities. The disadvantages are lack of control over how releases will be used
and perceived. Based on module Simple communications model, in the movie marketing sender is the movie
marketers, be more precise creative team, who encode the message they want to give to the. Initially, he had
been using had made rolling machine for extracting the juices from the raw sugarcane. The polices within
Topman would have been adapted and made to response to the characteristics of the target market they are
aiming towards. Explain how the promotion is integrated with the rest of the marketing mix to achieve the
organisations marketing aims and objectives. The organisations may use: advertising; personal selling; sales
promotion; public relations; direct marketing; sponsorship; the purpose and objectives of the promotion mix;
how these support the desired corporate image.


